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July 1, 2022 
 
 
OC Fair & Event Center is proposing an opportunity for a two (2)-year agreement to be 
the exclusive Malt Beverage Advertiser during the 23-day OC Fair for the 2023 and 
2024 with three (3) option years to renew for the 2025, 2026 and 2027 OC Fairs.  This 
opportunity is exclusive to the Malt Beverage category and excludes hard seltzers. The 
sponsorship package will include exclusive malt beverage signage at both the 
property’s Master Concessionaire and independent malt beverage stands throughout 
the OC Fair which includes Pacific Amphitheatre, Baja Blues Bar & Restaurant and 
other malt beverage locations with the exception noted below. The sponsorship 
package also includes the following sponsor benefits: 
 
● Signage (provided by the sponsor) for all concessionaires selling malt beverages 

during the dates of the annual OC Fair for the term of the contract with the following 
exceptions: 

o Hussong’s Cantina 
● Promotional flags, banners, umbrellas and neon signage to concessionaires selling 

malt beverages (provided by the sponsor) for the duration of contract term. 
● A 30-second static ad or dynamic commercial displayed in a 5 minute rotation on the 

Pacific Amphitheatre screens prior to each concert as part of the 23-day annual OC 
Fair as applicable. 

● Product logo(s) in the Summer issue of the @ The Fair newsletter with 5,357 
subscribers for the duration of contract. 

● Product logo(s) in two (2) VIP Access e-blasts with a database of over 500,000 
subscribers (email delivery dates to be determined). 

● Product logo(s) on annual OC Fair and Pacific Amphitheatre websites with a link to 
the sponsor’s home page. 

● Ten (10) concert tickets in a sponsor branded box (signage to be provided by 
sponsor) to each scheduled concert at the Pacific Amphitheatre (includes Fair 
admission) during the annual OC Fair dates for each year of the contract term.   

● Ten (10) VIP tickets per scheduled performance in the Action Sports Arena during 
the annual OC Fair dates for each year of the contract term. 

● One hundred fifty (150) additional OC Fair general admission tickets for each year of 
the contract term. 

● Two (2) Lot F parking passes for the OC Fair for each year of the contract term. 
● One hundred fifty (150) parking passes in an off-site parking lot during the annual 

OC Fair for each year of the contract term. 
● Fifty (50) carnival ride cards (each card includes 3 rides) during the annual OC Fair 

for each year of the contract term. 
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● Registration for two (2) service carts for use by sponsor staff during the annual OC 
Fair for each year of the contract term. 

● Space for sponsor to use during the annual OC Fair as a business compound for 
such items as a temporary office, service trucks and stocking area. Utility expenses 
shall be the sole responsibility of the sponsor. Allocated space may change during 
the contract term due to availability. 

 
The following are other important points the bidder should be aware of that will become 
part of an agreement between the sponsor and OC Fair & Event Center.  A bid will not 
be considered without commitment to these service standards, regardless of the 
amount. 
 
Service Requirements 
An on-site technician shall be available for immediate service requests one hour prior to 
the opening of the annual OC Fair to the close of the fair each day during the annual 
OC Fair for each year of the contract.  It is understood that a technician shall respond 
and use reasonable effort to remedy any equipment issues within a four (4) hour period 
during non-public hours of the OC Fair.   
 
It is understood OC Fair & Event Center does not allow electric or gas carts in public 
areas during public hours of the OC Fair.  It is required that loading of product to 
concessions locations takes place prior to the opening of the Fair each day. All service 
carts must be cleared at least 30 minutes prior to the opening of the OC Fair each day. 
 
A technician shall respond and use reasonable effort to remedy any equipment issues 
within a 48 hour period during each year of the contract term.  
 
To bid on this package, please use the following bidding process: 
 
1. Fill in the bid on the attached Letter of Intent.  The minimum bid is $125,000 cash 

per year. In addition to the sponsorship fee, bidders are welcome to include 
programming that would be provided at no charge to the OC Fair.  The value of the 
proposed programming won’t be added to the Sponsorship Fee.  
 

2. Initial the acknowledgement that your company can and will commit to the service 
standards outlined on the Letter of Intent, and that your company can and will 
commit to adhere to the policies and procedures in the OC Fair Commercial and 
Concessions program handbook.   

3. Please sign the Letter of Intent and include your title and date.   
4. Mail or E-mail the completed Letter of Intent to: 

ifb@ocfair.com 
OC Fair & Event Center 
88 Fair Drive 
Costa Mesa, CA  92626 

5. Bid letters must be received by 5:00 p.m. (PST), Tuesday, September 6, 2022. 
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6. The highest bidder will be announced no later than 5:00 p.m. (PST), Friday, September 9, 
2022, and will be awarded the two-year (2-year) with three (3) one-year (1-year) options 
contract to be the Exclusive Malt Beverage Advertiser at the annual OC Fair. 

7. Winning bidder will enter into the attached contract.  
 
 
Executive Order N-6-22 – Russia Sanctions 
 
On March 4, 2022, Governor Gavin Newsom issued Executive Order N-6-22 (the EO) 
regarding Economic Sanctions against Russia and Russian entities and individuals. 
“Economic Sanctions” refers to sanctions imposed by the U.S. government in response 
to Russia’s actions in Ukraine, as well as any sanctions imposed under state law.  By 
submitting a bid or proposal, Contractor represents that it is not a target of Economic 
Sanctions. Should the State determine Contractor is a target of Economic Sanctions or 
is conducting prohibited transactions with sanctioned individuals or entities, that shall 
be grounds for rejection of the Contractor’s bid/proposal any time prior to contract 
execution, or, if determined after contract execution, shall be grounds for termination by 
the State. 

 
All questions must be sent to ifb@ocfair.com by 5:00 p.m., Monday, August 29, 2022.  All answers 
will be sent out Thursday, September 1, 2022.   
 
Sincerely, 
 

 
 
 
Kelly Vu 
Business Services Supervisor 
OC Fair & Event Center 

Kelly Vu

mailto:ifb@ocfair.com


LETTER OF INTENT 
(Enter Date) 
 
Kelly Vu  
OC Fair & Event Center 
88 Fair Drive 
Costa Mesa, CA  92626 
Email:  ifb@ocfair.com 
 
Dear Kelly, 
 
This letter will confirm our intent to bid on a sponsorship agreement with the OC Fair & Event Center to 
be the official Malt Beverage Advertiser at the OC Fair.  We understand that the sponsorship term will be 
for two years, from June 15, 2023, through the August 31, 2024 period with three (3) one (1) year 
options through August 31, 2027. 
 
Sponsorship Contract Requirements 
 
We understand that the company with the highest bid and a commitment to the service standards 
outlined above will be awarded the sponsorship package, including the benefits listed.   A coin toss will 
be used in case of a tie to determine the winning bidder. 
 
________ My initials here confirm our commitment to provide the service standards outlined above and 
that my initials serve as an acknowledgment that these standards will become part of an agreement 
between our company and the OC Fair & Event Center.  In addition, I acknowledge and agree to follow 
the policies and procedures of the OC Fair & Event Center Commercial & Concessions program 
handbook.  I also acknowledge and agree to sign the OC Fair & Event Center’s Sponsorship Contract as 
provided as a sample.  The award will be made to the proposal with the highest Sponsorship Fee. 
 
Sponsorship Fee, Minimum $125,000 per year.  Our official bid for the full sponsorship package as 
follow:   
 
6/15/2023 – 8/31/2023 $_____________________    w/ inclusion of _______________________ 
 
6/15/2024 – 8/31/2024 $_____________________    w/ inclusion of _______________________ 
 
Option years:   
 
6/15/2025 – 8/31/2025 $_____________________    w/ inclusion of _______________________ 
 
6/15/2026 – 8/31/2026 $_____________________    w/ inclusion of _______________________ 
 
6/15/2027 – 8/31/2027 $_____________________    w/ inclusion of _______________________ 
 
Upon award of the winning sponsorship package, we acknowledge that we will enter into a contract 
agreement with the OC Fair & Event Center for the terms listed above. 
 
Sincerely, 
 
 
Signature:  _______________________  Date:  ________________ 
 
 
Name:  __________________________  Title:  _____________________________ 
 
Company Name: ___________________________ 
 
 
Company Address:  _________________________________________________________________ 

mailto:ifb@ocfair.com


 STATE OF CALIFORNIA 

SPONSORSHIP AGREEMENT                                                                                             R_____ A_____ F_____         

(Rev 3/19) 

 AGREEMENT NUMBER 

 SA- A- 

1. This Agreement is entered into between the Awarding Agency and the Sponsor/Contractor named below: 

 STATE AGENCY'S NAME 

 32nd District Agricultural Association/O.C Fair & Event Center 

 SPONSOR/CONTRACTOR'S NAME 

 Sponsor Name 

2. The term of this Agreement is:   August 12, 2021  through August 12, 2021  

 

3. The amount of this Sponsorship Agreement 

is:                   

$0.00 (CASH)   

                                           Payment Terms:     

          ONE TIME PAYMENT (Lump sum)       MONTHLY      QUARTERLY      ITEMIZED INVOICE  

          OTHER   Payable to: “OC Fair & Event Center”  

4.   The parties agree to comply with the terms and conditions of the following exhibits which are by this reference made a part of 

the Agreement. *Additional Pages Attached 

 
  Exhibit A – Sponsorship Agreement Provisions       

  Exhibit B –  Sponsorship Agreement Terms and Conditions 
 

          Exhibit C – Insurance Requirements  
 
   Exhibit D – Rules and Regulations Governing Rental Space -  Note: Section B  Referenced Handbook (Page 18 states  

                                “you are required to pay all requisite deposits, fees and taxes, including possessory interest tax, which may be levied  

                                by the County of Orange.” 

          Exhibit E –  Covid 19 Infection Mitigation Protocol & Procedure Guidelines   

*GTC(4/17) – If not attached, view at https://www.dgs.ca.gov/OLS/Resources 

  

IN WITNESS WHEREOF, this Agreement has been executed by the parties hereto. 

SPONSOR/CONTRACTOR California State Use Only 

SPONSOR/CONTRACTOR’S  NAME  

Sponsor Name  

BY (Authorized Signature) 

 

DATE SIGNED 

PRINTED NAME AND TITLE OF PERSON SIGNING 

Signer’s Name and Title  

ADDRESS  Exempt:  Sponsorship 

Sponsor Address 
 

STATE OF CALIFORNIA 

AGENCY NAME  

32nd District Agricultural Association/OC Fair & Event Center 
BY (Authorized Signature) 

 

DATE SIGNED 

PRINTED NAME AND TITLE OF PERSON SIGNING   

Joan Hamill, Chief Business Development Officer 
 
 
  
  

I hereby certify upon my own personal knowledge that 

budgeted funds are available for the period and 

purpose of the expenditure stated above.   

SIGNATURE OF STATE ACCOUNTING OFFICER 

                            Date 

 

ADDRESS 

88 Fair Drive, Costa Mesa, CA 92626  

    CONTRACTS MANAGER                   
 

https://www.dgs.ca.gov/OLS/Resources
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EXHIBIT A – SPONSORSHIP AGREEMENT PROVISIONS 

       
Contract Representatives:  
 
32ND DISTRICT AGRICULTURAL ASSOCIATION/OC FAIR & EVENT CENTER  

 Marie Torres, Marketing & Sponsorship Associate  
 (714) 708-1541 
 
 California United Strikers FC, LLC 

Joe Jesseau, Management Consultant, COO 
 (601) 379-7796 
 Via Delane Lytle 
  

Force Majeure  
 
If as a result of any Act of God, war, epidemic, accident, fire, violent weather or weather related disaster, strike, 
lock-out, or other labor controversy, riot, civil disturbance, act of Public enemy, law enactment, rule, restraint, 
order, or act of any governmental instrumentality or military authority, failure of technical facilities, failure, delay or 
reduction in transportation services, fire, explosion, or other cause not reasonably within either Party’s control 
and which renders either party’s performance impossible, infeasible, or unsafe (“Force Majeure Event”), then 
either party may cancel this agreement and neither party shall have any further liabilities and/or  obligations in 
connection with this agreement.  
 
Executive Order N-6-22 – Russia Sanctions 
 
On March 4, 2022, Governor Gavin Newsom issued Executive Order N-6-22 (the EO) regarding Economic 
Sanctions against Russia and Russian entities and individuals. “Economic Sanctions” refers to sanctions 
imposed by the U.S. government in response to Russia’s actions in Ukraine, as well as any sanctions imposed 
under state law. The EO directs state agencies to terminate contracts with, and to refrain from entering any 
new contracts with, individuals or entities that are determined to be a target of Economic Sanctions. 
Accordingly, should 
the State determine Contractor is a target of Economic Sanctions or is conducting prohibited transactions with 
sanctioned individuals or entities, that shall be grounds for termination of this agreement.  The State shall 
provide Contractor advance written notice of such termination, allowing Contractor at least 30 calendar days to 
provide a written response. Termination shall be at the sole discretion of the State. 

 
 

CONTRACTOR  AGREES: 

 
1.    

 
DISTRICT AGREES: 
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End Exhibit A  
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EXHIBIT B - SPONSORSHIP AGREEMENT TERMS AND CONDITIONS 
 

A. Title of Event.  The Event shall be known as the “OC Fair” and Sponsor agrees that it shall refer to the Event in all 
advertising and promotional materials by the Event’s full name.  

 
B. Participants’ Names.  Sponsor acknowledges that State does not have the right to use the names, signatures, 

photographs or likenesses of any performer who may appear at the Event or on Sponsor’s Stage in connection with a 
commercial product or service, and the individual performer must approve all such uses by Sponsor.  State does have 
the right to approve on behalf of individual performers the use of their names, photographs or likenesses in advertising 
which primarily promotes the Event and the Stage and mentions Sponsor’s involvement as a Sponsor, and Sponsor 
will submit any such advertising to State for prior approval as provided in Paragraph M. 

 
C. Right to Remove Name.  Sponsor shall have the right, at any time and for any reason, to request in writing the State 

remove its name from any and/or all signage and other materials associated with the Event.  State shall use its best 
efforts to comply with said request, but if State will incur any additional expenses in connection with such compliance, 
it will notify Sponsor in writing and obtain Sponsor’s prior written approval.  Sponsor will reimburse State for all such 
approved expenses.  State shall notify Sponsor if time does not reasonably permit compliance with Sponsor’s request.  
Nothing herein shall relieve Sponsor of its obligations under the body of this Agreement. 

 
D. Delivery and Service.  At Sponsor’s expense, Sponsor shall deliver the Products to, and store such Products at, 

State’s location.  Sponsor agrees to provide service personnel on an “on call” basis to assist in the delivery, 
installation, repair, maintenance and removal of the Products, in a number mutually agreed upon between the parties.  
All of Sponsor’s personnel shall be subject to State’s security and personnel policies and practices. 

 
E. Sponsor Insurance.  During the Term of this Agreement, Sponsor agrees to carry worker’s compensation and 

employer’s liability insurance, in such amounts as may be required by law, for any personnel Sponsor may utilize for 
the delivery, installation, maintenance, repair and removal of the Product. 

 
F. Risk of Loss.  State represents and warrants that to the extent storage of the Products is under the control and/or 

supervision of State, State will assume all risk of loss and will further store the Products safely and securely in a 
manner which will not cause the Products to become defective or not merchantable or fit for their intended purpose. 

 
G. Sponsor’s Trademarks.  Sponsor’s trademarks, label designs, product identifications, artwork and other symbols and 

devices associated with Sponsor’s Products (“Sponsor’s Trademarks”) are and shall remain Sponsor’s property, and 
Sponsor shall take all steps reasonably necessary to protect such Sponsor’s Trademarks through U.S. federal 
registrations and foreign registrations as it deems desirable and through reasonable prosecution of infringements. 

 
H. Sponsor’s Authorization of State.  State is hereby authorized to use Sponsor’s Trademarks in advertising and 

promoting the Event during the Term of this Agreement, provided Sponsor shall have the right to approve all such uses 
in writing in advance. 

 
I. State’s Submission for Approval.  State shall submit all materials to Sponsor in writing and if Sponsor does not 

approve or reject such materials in writing within 10 – 14 business days after receipt thereof, then Sponsor shall be 
deemed to have approved such materials. 

 
J. Uses for Benefit of Sponsor.  The right to use Sponsor’s Trademarks is non-exclusive, non-assignable and 

nontransferable.  All uses by State of Sponsor’s Trademarks shall inure solely to the benefit of Sponsor. 
 

K. State’s Trademarks.  State’s trademarks, designs, artwork and other symbols and devices associated with the Event 
(“State’s Trademarks”) are and shall remain State’s property and State shall take all steps reasonably necessary to 
protect State’s Trademarks through U.S. federal registrations and foreign registrations as it deems desirable and 
through reasonable prosecutions of infringements. 

 
L. State’s Authorization of Sponsor.  Sponsor is hereby authorized to use State’s Trademarks in advertising and 

promoting Sponsor’s Products until 15 days after the Event takes place, provided State shall have the right to approve 
all such uses in writing in advance. 
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EXHIBIT B - SPONSORSHIP AGREEMENT TERMS AND CONDITIONS (CONT.) 
 

M. Sponsor’s Submission for Approval.  Sponsor shall submit materials to State in writing and if State does not 
approve or reject such materials in writing within 10 – 14 business days after receipt thereof, then State shall be 
deemed to have approved such materials. 

 
N. Benefit of State.  The right to use State’s Trademarks is non-exclusive, non-assignable and nontransferable.  All uses 

by Sponsor of State’s Trademarks shall inure solely to the benefit of State. 
 

O. Merchandise.  State shall not manufacture or sell, or license the manufacture and/or sale, of any promotional or other 
merchandise which bears Sponsor’s Trademarks without Sponsor’s prior written consent.  Sponsor shall have the right 
to manufacture and/or sell promotional or other merchandise which bears State’s Trademarks. 

 
P. Ambush Prevention-State’s Action.  State agrees to take all reasonable measures to prevent the unauthorized use 

of State’s Trademarks (and facsimiles thereof) and to prevent the dilution of the value of Sponsor’s rights hereunder by 
using its best efforts to exclude competing signage, competitive product sales and competitive product sampling from 
the Venue and the area surrounding the Venue, and to prosecute specific instances of trademark and copyright 
infringement, trademark and trade dress dilution, unfair competition and/or consumer deception whenever it is, in the 
opinion of State’s counsel, reasonable to do so.  State shall bear all costs of such prosecution and shall retain the 
proceeds thereof, if any.  Sponsor shall cooperate with State in any such litigation. 

 
Q. Owner Warranties.  State represents and warrants that: 

 
1. it has the full right and legal authority to enter into and fully perform this Agreement in accordance with its 

terms without violating the rights of any other person; 
 
2. State’s Trademarks do not infringe the trademarks or trade names or other rights of any other person; 

 
3. it has all government licenses, permits or other authorizations necessary to conduct the Event as 

contemplated under this Agreement; and 
 

4. it will comply with all applicable laws, regulations and ordinances pertaining to the promotion and conduct of 
the Event. 

 
R. Sponsor Warranties.  Sponsor represents and warrants that: 

 
1. it has the full right and legal authority to enter into and fully perform this Agreement in accordance with its 

terms without violating the rights of any other person; 
   

2. Sponsor’s Trademarks do not infringe the trademarks or trade names of any other person; 
 

3. it has all government licenses, permits or other authorizations necessary to conduct its business; and 
 

4. all Products furnished by Sponsor shall be of high quality and shall be free from product defects and shall be 
merchantable and suited for their intended purpose. 

 
 S.   Effect of Cancellation on Sponsor.  In the event that the Event does not take place, in whole or in part, due to any 

Act of God or force majeure, including, without limitation, weather, fire, flood, strike, labor dispute, civil commotion, riot 
or threat of violence of similar cause beyond the control of the parties, then Sponsor shall be entitled to an immediate 
refund of the Sponsorship Fee (or a pro rata portion thereof if the Event took place only in part) less any expenses 
incurred on behalf of the Sponsor and an immediate refund of the value (as measured by Sponsor’s cost) of all 
Products contributed by Sponsor (or a pro rata portion of the value of the Products used in the Event if the Event took 
place only in part).  State will provide adequate revenue protection insurance to cover its obligations hereunder. 

 
T. No Joint Venture of Partnership.  This agreement shall not be deemed to create a joint venture, partnership, 

principal-agent, employer-employee or similar relationship between State and Sponsor. 
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EXHIBIT B - SPONSORSHIP AGREEMENT TERMS AND CONDITIONS (CONT.) 

 
U. Invalidity.  The determination that any provision of this Agreement is invalid or unenforceable shall not invalidate the 

Agreement, all of said provisions being inserted conditionally on their being considered legally valid, and this 
Agreement shall be construed and performed in all respects as if such invalid or unenforceable provision(s) were 
omitted. 

 
V. Notices.  All notices required or permitted to be made under this Agreement shall be in writing and shall be deemed to 

have been duly given when delivered or sent by prepaid certified or registered mail: 
 

If to State, to:  88 Fair Drive, Costa Mesa, CA  92626 
 
or such other address as either party may designate in writing to the other party for this purpose. 
 

W. Commissions.  Sponsor and State shall each be responsible for its own sales agency, sponsorship agency, 
advertising agency or other commissions or brokers fees which either is or may become obligated to pay as a result of 
or attendant to this Agreement. 

 
X. Non-Assignment.  Neither party shall assign this Agreement without the prior written approval of the other party, 

except that Sponsor may assign this Agreement to any entity which acquires substantially all of its assets. 
 

Y. Complete Agreement.  This Agreement represents the entire agreement between the parties and supersedes all 
other agreements, if any, express or implied, whether written or oral.  State has made and makes no representations 
of any kind except those specifically set forth herein. 

 
Z. Binding Agreement.  This Agreement shall be binding upon the parties, their successors and assigns.  

 
AA. Cancellation.  The State reserves the sole and exclusive right to terminate this agreement, with or without cause, 

upon thirty (30) calendar days written notice to Sponsor. If, during the performance of this agreement, a dispute arises 
between the Sponsor and the State, which cannot be settled by discussion, the Sponsor shall, within eight hours of the 
incident giving rise to the dispute, submit a written statement to State.  A decision by the State, in writing, shall be 
given to the Sponsor within four hours of receipt of such statement, and shall be final and conclusive. The Sponsor 
shall continue to perform the requirements herein without interruptions during the dispute period. 

 
BB. Breach of Agreement.  In the event the Sponsor breaches the terms of this agreement, the State shall be entitled to 

recover, in addition to any other damages and remedies that they may be entitled to, all costs incurred in enforcing this 
agreement, including attorney’s fees. 

 
CC. Indemnification To the fullest extent permitted by law, Contractor shall defend, indemnify, and hold harmless the 32nd 

District Agricultural Association, the OC Fair & Event Center, the State District and their respective agents, directors, 
employees, and their sales agency of record (currently Moor + South/Pier Management Co., LP, dba Tandem) from 
and against all claims, damages, losses, and expenses, of every kind, nature and description (including, but not limited 
to, attorneys fees, expert fees, and costs of suit), directly, or indirectly, arising from, or in any way related to the 
performance or nonperformance of this Agreement, regardless of responsibility of negligence; by reason of death, 
injury, property damage, or any claim arising from the alleged violation of any state or federal accessibility law, statute 
or regulation, (including but not limited to, the Americans With Disabilities Act, and/or any state, local, successor, or 
comparable provision of law) however caused or alleged to have been caused, and even though claimed to be due to 
the negligence of the State.  Provided, however, that in no event shall Contractor be obligated to defend or indemnify 
the 32nd District Agricultural Association, the OC Fair & Event Center, or the State with respect to the sole negligence 
or willful misconduct of the 32nd District Agricultural Association, the OC Fair & Event Center, the State, or their 
respective employees, or agents (excluding the Lessee herein, or any of its employees or agents.) 

 
 

- End Exhibit B - 
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EXHIBIT C – INSURANCE REQUIREMENTS 
 
California Fair Services Authority #22-01 
 
I. Evidence of Coverage  

The contractor/renter shall provide a signed original evidence of coverage form for the term of the contract or agreement 
(hereinafter “contract”) protecting the legal liability of the State of California, the California Fair Services Authority, District 
Agricultural Associations, County Fairs, Counties in which County Fairs are located, Lessor/Sublessor if fair site is 
leased/subleased, Citrus Fruit Fairs, California Exposition and State Fair, or Entities (public or non-profit) operating California 
designated agricultural fairs, their directors, officers, agents, servants, and employees, from occurrences related to 
operations under the contract. This may be provided by:  

A.  Insurance Certificate - The contractor/renter provides the fair with a signed original certificate of insurance (the ACORD 
form is acceptable), lawfully transacted, which sets forth the following:  

1.  List as the Additional Insured:  "That the State of California, the California Fair Services Authority, the District 
Agricultural Association, County Fair, the County in which the County Fair is located, Lessor/ Sublessor if fair site is 
leased/subleased, Citrus Fruit Fair, California Exposition and State Fair, or Entities (public or non-profit) operating 
California designated agricultural fairs, their directors, officers, agents, servants, and employees are made additional 
insured, but only insofar as the operations under this contract are concerned."  

2.  Dates:  The dates of inception and expiration of the insurance. For individual events, the specific event dates must 
be listed, along with all set-up and tear down dates.  

3.  Coverages:  

a.  Genera l Liability - Commercial General Liability coverage, on an occurrence basis, at least as broad as the 
current Insurance Service Office (ISO) policy form #CG 00-01.  Limits shall not be less than for the limits in the 
CFSA Hazardous/Nonhazardous Activities List which includes, but is not limited to, the following: $5,000,000 per 
occurrence for Carnival Rides and for Freefall Attractions (elevated jumps involving airbags); $5,000,000 per 
occurrence for the following types of Motorized Events: automobile races, drifting exhibitions, truck rodeos, 
tractor/truck pulls, destruction derbies, RV destruction derbies, mud bogs, mud racing, car crunches, monster 
truck shows, automobile thrill shows, figure 8 racing, stock car racing, tuff trucks, boat races, autocross, dirt 
racing, oval track, sprint cars/410 sprints, modified, super stock, mini-stock, dwarf cars, micro lights, enduro, pro 
stock; $3,000,000 per occurrence for the following types of Motorized Events: motorcycle racing, flat track 
motorcycle racing, arena-cross, freestyle motocross, motorcycle thrill shows and stunt teams, ATV, sand drags, 
go karts, snowmobile races, quarter midget races, golf cart races, Redneck Roundup (ATVs), lawnmower races;  
$3,000,000 per occurrence for Rodeo Events all types with a paid gate and any Rough Stock events; 
$2,000,000 per occurrence for Rodeo Events All Types without a paid gate and with any Rough Stock events 
and for Swap Meets/Flea Markets held two or more times per calendar year; $2,000,000 per occurrence for the 
following Motorized events: car jumping contests/demonstrations of hydraulic modifications to automobiles; 
$2,000,000  per occurrence for Interim Carnival Rides, Fairtime Kiddie Carnival Rides of up to 6 rides, Concerts 
with over 5,000 attendees, Rave Type Events All Types, Mechanical Bulls, Extreme Attractions All Types that 
require a DOSH permit to operate, and Simulators; $1,000,000 per occurrence for Rodeo Events All Types 
without any Rough Stock Events; $1,000,000 per occurrence for all other contracts for which liability insurance 
(and liquor liability, if applicable) is required.  

  The Certificate of Insurance shall list the applicable policy forms, including endorsements.  Any exclusions or 
coverage limitations, including sub-limits, that apply to the contractor/renter’s activities, or business to be 
conducted under the contract or rental agreement/lease, must be listed in the Certificate of Insurance. If there is 
a self-insured retention or deductible in the contractor/renter’s coverage equal to or in excess of $100,000, the 
self-insured retention/deductible amount shall be included as part of the Certificate of Insurance.  A copy of the 
contractor/renter’s policy declaration page containing this information as an attachment/exhibit to the Certificate 
of Insurance will be acceptable, provided it contains all the aforementioned information.    

b.   Automobile Liability - Commercial Automobile Liability coverage, on a per accident basis, at least as broad as 
the current ISO policy form # CA 00-01, Symbol #1 (Any Auto) with limits of not less than $1,000,000 combined 
single limits per accident for contracts involving use of contractor vehicles (autos, trucks or other licensed 
vehicles) on fairgrounds.  

c.    Workers’ Compensation   -   Workers’   Compensation   coverage   shall   be   maintained    covering 
contractor/renter's employees, as required by law.  
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 EXHIBIT E – INSURANCE REQUIREMENTS (CONT.) 

d.   Medical Malpractice - Medical Malpractice coverage with limits of not less than $1,000,000 per occurrence shall 
be maintained for contracts involving medical services.  

e.   Liquor Liability - Liquor Liability coverage with limits of not less than $1,000,000 per occurrence shall be 
maintained for contracts involving the sale of alcoholic beverages.  

4.  Cancellation Notice: Notice of cancellation of the listed policy or policies shall be  sent to the Certificate Holder in 
accordance with policy provisions.  

5.  Certificate Holder:  

•     For Individual Events Only - Fair, along with fair’s address, is listed as the       certificate holder.  

•     For Master Insurance Certificates Only - California Fair Services Authority,   Attn:    Risk Management, 1776 
Tribute Road, Suite 100, Sacramento, CA 95815 is listed as the certificate holder.  

6.  Insurance Company:  The company providing insurance coverage must be acceptable to the California Department 
of Insurance.  

7.  Insured:  The contractor/renter must be specifically listed as the Insured.  

OR 

B.  CFSA Special Events Program - The contractor/renter obtains liability protection through the California Fair Services 
Authority (CFSA) Special Events Program, when applicable.  

OR 

C.  Master Certificates - A current master certificate of insurance for the contractor/renter has been approved by and is on file 
with California Fair Services Authority (CFSA).  

OR 

D.  Self-Insurance - The contractor/renter is self-insured and acceptable evidence of self-      insurance has been approved 
by California Fair Services Authority (CFSA).  

II.  General Provisions  

1. Maintenance of Coverage - The contractor/renter agrees that the commercial general liability (and automobile liability, 
workers’ compensation, medical malpractice and/or liquor liability, if applicable) insurance coverage herein provided for 
shall be in effect at all times during the term of this contract. In the event said insurance coverage expires or is 
cancelled at any time or times prior to or during the term of this contract, contractor/renter agrees to provide the fair, 
prior to said expiration date, a new certificate of insurance evidencing insurance coverage as provided for herein for 
not less than the remainder of the term of the contract, or for a period of not less than one (1) year. New certificates of 
insurance are subject to the approval of California Fair Services  
 
Authority, and contractor/renter agrees that no work or services shall be performed prior to the giving of such approval. 
In the event the contractor/renter fails to keep in effect at all times insurance coverage as herein provided, the fair may, 
in addition to any other remedies it may have, take any of the following actions: (1) declare a material breach by 
contractor/renter and terminate this contract; (2) withhold all payments due to contractor/renter until notice is received 
that such insurance coverage is in effect; and (3) obtain such insurance coverage and deduct premiums for same from 
any sums due or which become due to contractor/renter under the terms of this contract.  

2.   Primary Coverage - The contractor/renter’s insurance coverage shall be primary and any separate coverage or 
protection available to the fair or any other additional insured shall be secondary.  

3.    Contractor’s Responsibility - Nothing herein shall be construed as limiting in any way the extent to which 
contractor/renter may be held responsible for damages resulting from contractor/renter’s operations, acts, omissions or 
negligence.    Insurance  coverage  obtained  in  the  minimum  amounts  specified  above shall  not  relieve 
contractor/renter of liability in excess of such minimum coverage, nor shall it preclude the fair from taking other actions 
available to it under contract documents or by law, including, but not limited to, actions pursuant to contractor/renter’s 
indemnity obligations. The contractor/renter indemnity obligations shall survive the expiration, termination or 
assignment of this contract.  

4.   Certified Copies of Policies - Upon request by fair, contractor/renter shall immediately furnish a complete copy of any 
policy required hereunder, with said copy certified by the underwriter to be a true and correct copy of the original  
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EXHIBIT E – INSURANCE REQUIREMENTS (CONT.) 
 

policy. Fairtime Carnival Ride contractors must submit copies of actual liability insurance policies, certified by an 
underwriter, to California Fair Services Authority (CFSA).  

III.  Participant Waivers  

1.  For hazardous participant events (see subsection 4. below), the contractor/renter agrees to obtain a properly executed 
release and waiver of liability agreement (Form required by contractor/renter’s insurance company or CFSA Release 
and Waiver Form) from each participant prior to his/her participation in the events sponsored by contractor/renter.  

2.  Contractor/renter shall ensure that any party renting space from the contractor/renter with, or for, hazardous participant 
events (see subsection 4. below) obtains a properly executed release and waiver of liability agreement (Form required 
by contractor/renter’s insurance company or CFSA Release and Waiver Form) from each participant prior to his/her 
participation in the events and provides a copy to the contractor/renter.  

3.  The contractor/renter shall provide copies of all executed release and waiver of liability agreements required under 
subsections 1. and 2. above to the Fair at the end of the rental agreement.  

4.  Hazardous participant events include, but are not limited to, any event within the following broad categories: Athletic 
Team Events; Equestrian-related Events; Extreme Attractions; Freefall Attractions; Mechanical Bulls; Simulators; 
Motorized Events; Rodeo Events; and Wheeled Events, including bicycle, skates, skateboard, or scooter.  Contact 
California Fair Services Authority, Risk Management Department at (916) 921-2213 for further information and for 
CFSA Release and Waiver Form.  

 

 

 
     

 
    
 

 
 
 

-End Exhibit C- 
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EXHIBIT D – RULES AND REGULATIONS GOVERNING RENTAL SPACE 
 

A. The District hereby grants to the Sponsor the right to occupy the aforestated space(s) for the purpose set forth 
herein and subject to the terms and conditions of this Agreement. 
 

B. The Commercial Space and Concessions Rules and Regulations Handbook hereby becomes a part of this 
Sponsorship with Rental Space agreement by reference and is on file with the District.  By signing the 
Agreement, Sponsor acknowledges that they have read the Handbook and agrees to abide by said Rules 
and Regulations. 

 
C. Sponsor represents and warrants that the commercial offering, and all materials used in connection therewith, 

including, without limitation, all graphic and written material, (i) are either owned by or produced by Sponsor or all 

required permissions and license agreements have been obtained and paid for by the Sponsor, and (ii) as far as 

Sponsor is aware, are not the subject of any claim for misappropriation or infringement of the trademark, copyright, 

or other intellectual property rights of any third party. 

 
D. Sponsor further agrees that it will not sell, exchange or barter, or permit his employees to sell, exchange or barter 

any permits issued to Sponsor or his employees hereunder. 
 
E. In the event Sponsor fails to comply in any respect with the terms of this agreement and the Rules and Regulations 

referred to herein, all payments for this rental space shall be deemed earned and non-refundable by the District and 
the District shall have the right to occupy the space in any manner deemed for the best interest of the District. 

 
F. No Sponsor will be allowed to open booth space/exhibit until all the preliminary requirements herein set forth have 

been complied with. 
 
G. Sponsor will conduct its business in a quiet and orderly manner; will deposit all rubbish, slop, garbage, tin cans, 

paper, etc. in receptacles provided by the District near said booth space/exhibit for such purpose, and will keep the 
area within and surrounding said booth space/exhibit free from all rubbish and debris. 

 
H. The District will furnish necessary janitorial services for all aisles, streets, roads and areas used by the public, but 

Sponsor must, at his own expense, keep the booth/exhibit space and adjacent areas properly arranged and clean.  
All equipment must be clean, all coverings removed, and the booth/exhibit ready for business each day at least one 
hour before the Fair is open to the public.  Receptacles will be provided at several locations to receive Sponsor’s 
trash, and such trash must not be swept into the aisles or streets or any public space. 
 

I. All buildings, tents, or enclosures erected under the term of this Agreement shall have the prior approval of District 
and the local fire suppression authorities.  

 
J. Sponsor will conduct the privileges granted in this Agreement according to all the rules and requirements of the State 

Department of Health Services and local health authorities, and without infringement upon the rights and privileges 
of others; will not handle or sell any commodities or transact any business whatsoever for which an exclusive 
privilege is sold by the District, nor engage in any other business whatsoever upon or within said premises or 
fairgrounds, except that which is herein expressly stipulated and contracted for; will confine said transactions to the 
space and privilege provided in the Agreement, and that any and all exclusives granted Sponsor shall not include the 
Carnival and the Carnival Area. 

 
K. All sound-producing devices used by Sponsor within or outside its space must be of such a nature and must be so 

operated as not to cause annoyance or inconvenience to its patrons or to other Concessionaires or Exhibitors and 
the decision of the District as to the desirability of any such sound producing device shall be final and conclusive. 
Sound-amplification equipment may be installed within or outside any space only by first obtaining written permission 
thereof from the District. 

 
L. Sponsor agrees that there will be no games, gambling or any other activities within the confine of his space in which 

money is used as a prize or premium, and that he will not buy and/or permit “buy backs” for cash, any prizes or 
premiums given away to patrons in connection with the use of the space.  Only straight merchandising methods  
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EXHIBIT D – RULES AND REGULATIONS GOVERNING RENTAL SPACE (CONT.) 
 

shall be used and all methods of operation, demonstration and sale shall be subject to the approval of the the District 
and the local law enforcement officials. 
 

M. Sponsor is entirely responsible for the space allotted to Sponsor and agrees to reimburse the District for any damage 
to the real property, equipment, or grounds use in connection with the space allotted to Sponsor, reasonable wear 
and tear and damage from cause beyond Sponsor’s control excepted. 

 
N. The District may provide watchman service, which will provide for reasonable protection of the property of Sponsor’s, 

but the District shall not be responsible for loss or damage to the property of Sponsor. 
 
O. Each and every article of the space and all boxes, crates, packing material, and debris of whatsoever nature used in 

connection with the space and owned by Sponsor must be removed from the buildings and grounds by Sponsor, at 
his own expense, no later than a date specified by the District.  It is understood in the event of Sponsor’s failure to 
vacate said premises herein provided, unless permission in writing is first obtained, the District may and is hereby 
authorized and made the agent of Sponsor to remove and store the concession and all other material of any nature 
whatsoever, at the Sponsor’s risk and expense, and Sponsor shall reimburse the District for expenses thus incurred. 

 
P. No Sponsor will be permitted to sell or dispose of anywhere on the Fairgrounds alcoholic beverages as defined in 

the Alcoholic Beverage Control Act, except in the concession space.  Even such limited sales are not to be made 
unless Sponsor is authorized in writing by the District and unless it holds a lawful license authorizing such sales on 
said premises. 

 
Q. All safety orders of the Division of Industrial Safety, Department of Industrial Relations, must be strictly observed. 
 
R. Failure of the District to insist in any one or more instances upon the observance and/or performance of any of these 

rules and regulations shall not constitute a waiver of any subsequent breach of any such rules and regulations. 
 
S. Sponsor recognizes and understands that this rental may create a possessory interest subject to property taxation 

and that the Sponsor may be subject to the payment or property taxes levied on such interest. 
 
T. The District shall have the privilege of inspecting the premises covered by this Agreement at any time or all times. 
 
U. The parties hereto agree that Sponsor, and any agents and employees of Sponsor, in the performance of this 

Agreement, shall act in an independent capacity and not as officers or employees or agents of the District. 
 
V. Time is of the essence of each and all the provisions of this Agreement, and the provisions of this Agreement shall 

extend to and be binding upon and inure to the benefit of the heirs, executors, administrators, successors, and 
assigns of the respective parties hereto. 

 
W. By state law and in the interest of public health, smoking shall not be permitted in or within 20 feet of any State of 

California building, including the Santa Ana Pavilion area, OC Promenade area, Centennial Farm, Kidland carnival 
area, the Livestock area, Pacific Amphitheatre seating area, and Arena grandstand and bleacher seating areas.  This 
policy includes the use of electronic cigarettes, vaporizers and oil/wax pens.  During OCFEC-produced events (i.e. 
OC Fair, Imaginology) smoking and the use of electronic cigarettes, vaporizers and oil/wax pens will be limited to 
areas designated by the Association.  

 
-End Exhibit D- 
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EXHIBIT E 
 

COVID-19 INFECTION MITIGATION PROTOCOL & PROCEDURE GUIDELINES 
 

 

1.   Scope. As  a  result  of  the  worldwide  COVID-19  pandemic,  the  32
nd   

District  Agricultural Association 

(OCFEC) implemented numerous essential protocols and procedures to protect OCFEC staff, renters, event 

promoter/producer employees, exhibitors, vendors, contractors, subcontractors, volunteers and members of the 

public. These protocols and procedures do not supersede or replace any existing orders issued by local 

governments, the State of California or the Federal Government. The protocol and procedure guidelines 

(COVID-19 Guidelines) apply equally to all organizations and persons doing business on OCFEC property, 

both public and private, and all event types, commercial, trade or other, hosted at the OCFEC. 

 
2.   Sick, elderly and vulnerable persons. Anyone who feels sick should remain at home. In addition, high-

risk persons who are over 65 years of age, or anyone with chronic illness or underlying medical conditions, 

should continue to follow recommendations to stay at home and limit public interaction. 
 

 

3.   Physical Distancing in the Workplace. Physical distancing of a minimum of six (6) feet should be 

maintained between customer-facing employees and the general public, and – to the extent practical – between 

employees in the field or at employee workstations. Where isolation of employees in the field or at employee 

workstations is impractical, face coverings must be worn without exception. 
 

4.   Handwashing,  Personal  Protective  Equipment,  and  Testing.  Renters,  event  promoters, event 

producers, exhibitors, vendors, and their respective contractors, subcontractors and volunteers (collectively, 

“Business Partners”) conducting business at the OCFEC must require all customer-facing employees to either 

wash their hands or use hand sanitizer every thirty minutes, or wear disposable gloves which are to be 

changed as frequently as specified by guidelines established for each applicable job assignment. Face 

coverings must be provided to all employees. 
 

 

Before starting a shift, all OCFEC employees and all Business Partner employees, must have their 

temperatures taken and documented, and individual(s) will not be permitted to remain at work if the 

temperature reading exceeds 100.4 degrees (°) Fahrenheit. Affected individual(s) may only return to work 

after registering and documenting their temperature reading below 

100.4° Fahrenheit for seventy-two (72) consecutive hours. 
 

All OCFEC event attendees, before entering OCFEC premises, must have their temperatures taken and 

documented.  Any OCFEC event attendee with a temperature reading above 100.4° Fahrenheit will not be 

permitted to attend the event and will be required to immediately leave the  OCFEC  premises.  Paid  

admission/parking  fee  refunds  will  be  subject  to  processing schedule. 
 

All   competitive   professional   and   amateur   sports   participants,   including   youth   sports participants,  

must  be  tested  for  COVID-19  at  least  one  (1)  week  before  the  date  of  the scheduled competition, and 

will not be permitted to compete if the intended participant tests positive for COVID-19. If the intended 

participant tests positive for COVID-19, he/she will not be allowed to participate in any activities at the 

OCFEC until after (i) receiving a negative result on a subsequent COVID-19 test and (ii) satisfying the 

specified 14-day (or otherwise governmentally specified) COVID-19 quarantine period. 

 
OCFEC Business Partners should make every effort to limit physical touch points at their respective places of 

business, including at the OCFEC. All OCFEC event promoters must significantly increase frequency of 
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sanitation and disinfection measures at all workstations and equipment that come into contact with OCFEC 

employees and the general public. All OCFEC Business  Partners  must  assess  and  identify  the  frequency  

of  necessary  sanitation  and disinfection practices, and will review and agree upon a sanitation and 

disinfection schedule with the OCFEC. 

 
Face coverings and disposable gloves must be worn by all OCFEC Business Partner customer- facing 

employees. All OCFEC event attendees and visitors must wear appropriate face coverings. Physical barriers, 

if available, are preferred but not required as the general public will make the personal decision of whether 

to attend an event at the OCFEC and/or patronize an OCFEC Business Partner. For the benefit of the public, 

OCFEC employees and Business Partner employees, handwashing or hand sanitizing should be done as soon 

as possible following the handling of materials that come in contact with the general public. 
 

5.  Event Attendance Limitations. Attendance at all OCFEC events, including all move-in and move-out 

activities, must be limited at any given time, to no more than the current maximum attendance levels 

permitted by all applicable local and state orders or laws. 

 
OCFEC Business Partners must establish and actively enforce measures to monitor and ensure attendance 

limitation compliance. If an OFCEC Business Partner fails to comply with event attendance limitations, the 

OCFEC in its sole and absolute discretion may cancel the event without notice and refer the matter to local 

law enforcement. 
 

6. OCFEC Business Partner Compliance. OCFEC Business Partners shall make every effort to assure 

compliance with COVID-19 related mitigation requirements. If an OCFEC Business Partner fails to comply 

with these COVID-19 Guidelines, the OCFEC in its sole and absolute discretion may close non-compliant 

event spaces, exhibitor spaces or other such rental spaces, or may cancel the event without notice and refer 

the matter to local law enforcement. 

7.   Covid-19 Release and Waiver of Liability. As consideration for being permitted to conduct event activities at 

the OCFEC, OCFEC Business Partners must acknowledge and agree to all COVID-19 Pandemic and related 

governmental orders, directives and guidelines, and forever release the 32nd District Agricultural Association, 

the State, California Fair Services Authority (“CFSA”),  the  County,  the  Lessor,  and  any  fair  affiliated  

organization,  along  with  their 

respective directors, officers, employees, volunteers, agents, contractors, and representatives (collectively 

“Releasees”) from any and all liabilities, causes of action, lawsuits, claims, demands, or damages of any kind 

whatsoever that OCFEC Business Partner, OCFEC Business Partner’s   employees,   contractors,   

subcontractors,   exhibitors,   vendors,   assignees,   heirs, distributees, guardians, next of kin, spouse and legal 

representatives now have, or may have in the future, for injury, death, or property damage, related to (i) OCFEC 

Business Partner’s participation in these activities, (ii) the negligence or other acts of any Releasee, whether 

directly connected to these activities or not, and however caused, or (iii) the condition of the premises where 

these activities occur, whether or not the OCFEC Business Partner is then participating in the activities. 

8.   Event   Organization   Protocols.   Each   OCFEC   Business   Partner   must   submit   event organization-

specific COVID-19 related infection mitigation protocols and procedures for OCFEC review and approval no 

later thirty (30) days before the event’s scheduled move-in date. The OCFEC reserves the right to reject any 

protocols and procedures that are in conflict with, or are less stringent than, the COVID-19 Guidelines. If the 

OCFEC rejects the OCFEC Business  Partner’s  COVID-19  related  infection  mitigation  protocols  and  

procedures,  the OCFEC Business Partner must resubmit revised infection mitigation protocols and procedures 

for review no less than fifteen (15) days before the event’s scheduled move-in date. If OCFEC Business  
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Partner fails  to  submit the  COVID-19  related  infection  mitigation  protocols  and procedures on time, the 

OCFEC in its sole and absolute discretion may terminate the agreement and cancel the event without notice. 

9.   Further Action as Necessary. The OCFEC reserves the right to modify these COVID-19 

Guidelines as circumstances warrant. Specifically, the OCFEC recognizes that additional restrictions not 

reflected in these guidelines may be necessary to address the health and safety of certain populations depending 

upon their age or underlying health concerns, or otherwise to address medical issues as they arise. 

 
I HAVE CAREFULLY READ THIS AGREEMENT EXHIBIT AND FULLY UNDERSTAND ITS CONTENTS. 

I AM AWARE THAT THIS IS A CONTRACTUAL AGREEMENT BETWEEN MYSELF AND THE 32
ND  

DISTRICT AGRICULTURAL ASSOCIATION, THE STATE, CFSA, THE COUNTY, AND THE LESSOR, 
AND SIGN IT OF MY OWN FREE WILL. 

 

 
 

Executed on                                     , 20         . 

 
OCFEC BUSINESS PARTNER 

 

 
Signature 

 

 
 
 

Address 
 

 
 
 

Address 
 
 
 




